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ABSTRACT: In recent years online food delivery services have experienced a significant surge in popularity.  As 

technology continues to transform various industries, businesses are compelled to adapt to meet evolving customers 

demands. The focus is no longer solely on the technology itself but on enhancing the overall customer experience 

through innovative food solutions. Even consumers who previously relied on traditional offline food purchases are now 

embracing online platforms. This shift has transformed the “dining out” culture into a more “eating in” preference, 

particularly among young adults aged 15 to 34 in metropolitan areas, where traffic congestion and population density 
make commuting time consuming. Consequently, more Indian households are adopting online food delivery as a 

convenient alternative. While metropolitan cities lead this trend, a noticeable rise in adoption is also evident in smaller 

cities. To remain competitive, service providers must understand consumer preferences and expectations. This study 

explores the historical development, current landscape, and potential future direction for online food delivery services, 

offering insights to help businesses refine their strategies and expand their customer base. 
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I. INTRODUCTION 

 

Online food ordering involves requesting food delivery or takeout from a local restaurant through a website or mobile 
application, closely resembling the process of purchasing consumer goods online. Customers can select their preferred 

restaurant, type of cuisine, and delivery or pickup options, as well as choose their payment method, whether by 

credit/debit card or cash.  A commission is typically earned by the online food delivery platform. 

 

As modern lifestyles become increasingly fast-paced, food delivery apps have emerged as a convenient solution, 

allowing users to place orders and receive deliveries in minutes. This service not only satisfies spontaneous food 

cravings but also provides easy access to multiple service providers at competitive prices. Social media reviews and 

peer feedback further influence customer purchasing decisions. 

 

Recent trends indicate a growing shift towards personalization and AI-driven recommendations in online food delivery. 

Platforms now use machine learning algorithms to analyze consumer preferences and offer curated meal suggestions. 
Quick-commerce services, such as those provided by Zomato through Blinkit, are gaining traction by focusing on ultra-

fast deliveries, catering to the demand for instant solutions. 

 

Moreover, the rise of cloud kitchens and automation in food preparation is streamlining service efficiency. 

Sustainability has also become a crucial factor, with companies adopting eco-friendly packaging and delivery practices 

to appeal to environmentally conscious consumers. These developments are reshaping the online food delivery 

landscape, making it more dynamic and customer-centric than ever before.  

 

II. ORIGIN AND BACKGROUND 

 

The origins of the online food industry go back to 1994 where the first online food order received was a pizza from  
Pizza Hut in 1994. And the first online food ordering service, was Worldwide Waiter (now known as Waiter.com), was 

founded in 1995. 
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With a population of over 1.2 billion, India is undeniably one of the biggest consumer markets in the world today. 50% 

of this population fall under the age of 25, making India one of the countries with the youngest population in the world. 

Furthermore, it has been predicted that by the year 2025 the number of middle-class Indians will touch 550 million. 

Moreover, e-commerce has been expected to grow from US $2.9 billion in 2013 to a mammoth US $100 billion by 

2020, thereby making it the fastest growing e-commerce market in the world.  

 

With this backdrop it should be noted that a growing trend has been observed showing that a majority of the fast food 

demand occurs within the age group of 10-40 years. The recent rise in the number of productively employed young 

Indians in sectors such as IT services has resulted in an increase in the spending capacity of the individuals. According 

to statistics provided by the World Bank, there has been 50% increase in the per capita income from 2006 till date. This 

growing Appetite and increased spending capability of young Indians has made the food industry an attractive and 
lucrative area in which to start a business. With this significant growth in the online food and restaurant service 

industry, it has been estimated that the Gross Merchandise Value of online food and restaurant industries would reach 

an estimated $54.87billion by the end of 2025, which is a significant leap from the $300 million in 2016. 

 

In addition to young Indians fueling the growing demands for the services of online food delivery, the increase in dual 

income families in urban area of India, where both parents work, is dramatically changing the way people live in subtle 

yet significant ways. The changes in routines, lifestyles and food habits have resulted in an increased in demand for 

easily accessible and good quality food. It has been estimated that almost 92% of nuclear families who seek out fast 

food or take out, as against preparing a meal at home, do so in order to save the time and energy. Also, the increase in 

the number of working women increasing, and the increase in the amount of disposable income has proved to be a key 

demand driver. 
 

III. LITERATURE REVIEW 

 

The Cornell Hospitality Report (2011) published an article title ‘Online, Mobile, and Text Food Ordering in the U.S. 

Restaurant Industry’ (2011) by S. Kimes and P. Laque in which a survey of the top 326 U.S. restaurant chains was 

carried out. It showed that the industry was gradually adopting electronic ordering, in the form of online, mobile, and 

text orders. The advantages of electronic ordering include increased sales, particularly through automatic upwelling and 

by storing orders information so that customers are encouraged to repeat their previous orders with a single click. Other 

than the cost of installation and operation, the chief disadvantage of electronic ordering is the potential for amplifying 

rush time volume, with the potential of overwhelming the kitchen.   

 

Kimes and Laque (2011) examined the adoption of AI  in online food delivery, highlighting how personalized 
recommendations based on order history, location, and preferences enhance user engagement. They concluded that AI-

driven food recommendations increase order frequency and customer retention. 

 

The introduction of drones and self-driving vehicles in food delivery services represents a groundbreaking shift in 

logistics and last-mile delivery efficiency. Clarke(2014) examined the regulatory and operational challenges of drone-

based food delivery, emphasizing how drones can significantly reduces delivery times in high-traffic urban areas while 

also cutting down operational costs. Similarly, autonomous vehicles and delivery robots are gaining traction in densely 

populated cities, where traffic congestion remains a significant hurdle for traditional delivery personnel. Studies 

suggest that AI-powered self-driving delivery bots can lower labor costs, improve efficiency, and provide a contactless 

delivery option, which gained particular importance during COVID-19 pandemic. 

 
Cloud kitchens, also known as ghost kitchens or virtual restaurants, have emerged as a cost-effective and scalable 

alternative to traditional dine-in restaurants. Choudhary et al. (2020) explored how cloud kitchens eliminate overhead 

costs associated with running a physical restaurant, allowing businesses to focus solely on online food orders. This 

model has gained widespread adoption, with companies like Rebel Foods, Swiggy Access, and Zomato kitchens 

investing heavily in cloud-based food preparation facilities (Ghosh & Banerjee, 2021). 

 

IV. OBJECTIVES 

 

1. To study the origin, present scenario and future scope of online food delivery Apps. 
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2. To analyze the benefits to the restaurants and customers. 

3. To identify the problems and prospects of online food delivery Apps.  

4. To evaluate the impact of online food delivery apps on customer behavior. 

5. To examine the role of Artificial Intelligence (AI) in enhancing the efficiency and user experience of online food 

delivery apps.  

6. To analyze the economic impact of 

 

V. CURRENT LANDSCAPE OF ONLINE FOOD DELIVERY 

 

The rapid advancement of digital technology has transformed the service sector, making online shopping and food 

ordering more accessible than ever. Consumers now expect a seamless experience when placing orders via apps or 
websites, with convenience, speed and transparency being key factors in their decision-making. 

 

Recognizing this shift, emerging Indian startups are capitalizing on the booming demand for online food delivery. The 

market, currently valued at over $20 billion, continues to expand as major players compete for customers loyalty. 

Companies like Swiggy, Zomato, and newer entrants are not only facilitating food deliveries but also redefining how 

people experience dining from the comfort of their homes. 

 

Initially, the Indian food-tech industry focused on restaurant discovery, with platforms helping users find dining options 

based on reviews and ratings. This was followed by the integration of online ordering services, allowing users to place 

food orders directly through aggregator apps. The final stage saw the emergence of dedicated logistics solutions, 

ensuring efficient doorstep delivery. Over time, these platforms have evolved beyond simple food delivery, 
incorporating features like cloud kitchens, AI-driven recommendations, and subscription-based meal services, 

reflecting the industry’s adaptability and growth potential.  

 

Despite the sector’s promising trajectory, success is not guaranteed. While some businesses thrive, others struggle due 

to operational inefficiencies or fierce competition. The landscape continues to evolve, with companies focusing on 

innovation, customer retention, and enhanced user experiences to stay ahead in this fast-paced industry. 

 

VI. EMERGING TECHNOLOGIES IN ONLINE FOOD DELIVERY 

 

1. AI and Machine Learning for Personalized Customer Experience 

Artificial Intelligence and Machine Learning are transforming how food delivery platforms interact with consumers. 

AI-driven recommendation engines analyze customer preferences, order history, time of the day and weather condition 
to suggest personalized food options. 

Example:- Swiggy and Zomato leverage AI to enhance user engagement by suggesting meals based on previous orders 

and ongoing trends. 

 

2. Drone and Autonomous Vehicle Deliveries 

Drone-based food delivery is an emerging trend aimed at reducing delivery time and operational costs. Companies like 

Domino’s and Uber Eats have conducted successful pilot programs for aerial drone deliveries.  

Advantages:- Faster delivery, reduced traffic congestion, and lower fuel consumption. 

Challenges:- Government regulations, airspace restrictions and weather conditions affecting drone efficiency. 

 

3. Cloud Kitchens:- The Future of Food Businesses 
Cloud kitchens, also known as virtual or ghost kitchens, are delivery-only restaurants that operate without physical 

dine-in spaces. 

Advantages:- Lower operational costs, scalability, and the ability to serve multiple brands under one kitchen. 

Example:- Rebel Foods(Faasos), Swiggy Access, and Zomato Kitchens have successfully integrated cloud kitchen 

models, allowing restaurants brands to expand without investing in traditional setups. 

 

4. Blockchain for Transparency and Food Safety  

http://www.ijirset.com/
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5. Blockchain technology is revolutionizing food safety and transparency in the supply chain. By implementing 

blockchain-based tracking system, food delivery platforms can provide customers with real-time data about food 

sourcing, preparation, and delivery processes. 

 

Benefits:- Enhance trust by preventing food fraud and ensuring quality control. Improves regulatory compliance and 

minimizes food contamination risks. 

 

VII.CHALLENGES IN THE ONLINE FOOD DELIERY INDUSTRY 

 

1. Data Security and Privacy Risks 

With the increasing reliance on digital platforms, cybersecurity threats have become a critical issue. Personal customer 
data, including addresses, payment details, and food preferences, are vulnerable to cyberattacks. The solution for this is 

to Implementing advanced encryption techniques, multi-factor authentication (MFA) and secure payment gateways to 

protect sensitive customer information. 

 

2. High Operational Costs and Profitability Issues 

Despite its rapid growth, online food delivery remains a low-margin business due to high delivery costs, discounts and 

competitive pricing. The challenges are commission fees paid by restaurants to delivery platforms, increased fuel and 

labor costs affecting profitability. The solution is Adoption of AI-driven route optimization and automation in order 

fulfillment can help reduce operational expenses. 

 

3. Customer Retention and Intense Market Competition 
With numerous platforms competing for market share, retaining customers has become challenging. Offering discounts 

and promotions may attract users temporarily, but long-term retention requires loyalty programs and personalized 

incentives to enhance customer engagement and superior user experience through AI-driven order tracking and 

customization. 

 

VIII. FUTURE SCOPE 

 

The future of online food delivery apps is promising, driven by advancements in technology, particularly Artificial 

Intelligence (AI). AI-powered personalization will enable apps to offer dynamic food recommendations based on user 

preferences, weather, and past orders, enhancing the overall customer experience. Voice-activated and gesture-enabled 

ordering system are expected to become mainstream, providing a hands-free, seamless way for user to place orders. 

Delivery logistics will also see significant improvements through AI-driven real-time route optimization, and the 
adoption of autonomous vehicles and drone is likely to revolutionize delivery efficiency and speed. 

 

Moreover, AI will play a pivotal role in smart inventory management and demand forecasting, reducing food wastage 

and optimizing supply chains for restaurants. Enhanced customer service through AI-powered chatbots and virtual 

assistants will offer more efficient and human-like interactions. Blockchain integration for transparent and traceable 

food supply chains will ensure better food quality and safety. With the growing trend of health-conscious eating, AI 

will also enable apps to suggest healthier food options and track users nutritional intake. Additionally, dynamic pricing 

models powered by AI will optimize revenue for businesses and offer personalized deals to customers. Sustainability 

initiatives, including eco-friendly delivery logistics and packaging solutions, will become a key focus. The integration 

of online food delivery apps with smart home and IoT devices will further streamline the ordering process. AI-driven 

data analytics will provide businesses with deeper market insights, enabling them to make data driven decisions and 
remain competitive. 

 

IX. CONCLUSION 

 

The online food delivery industry has experienced unprecedented growth, driven by technological innovations, 

changing consumer preferences, and evolving business models. The integration of Artificial Intelligence, Machine 

Learning, blockchain and automation has significantly enhanced the efficiency, transparency, and personalization of 

food delivery services. The emergence of cloud kitchens and virtual restaurants has revolutionized the food business 

landscape, offering a cost-effective and scalable alternative to traditional dine-in establishments. 
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Looking ahead, the future of online food delivery will be shaped by further advancements in AI, automation, IoT-

enabled smart kitchens, and the integration of metaverse-based dining experiences. The expansion of drone and 

autonomous vehicle deliveries is expected to revolutionize last-mile logistics, making food delivery faster, safer and 

more efficient. Additionally, the industry must continue to address privacy concerns, security challenges, and 

regulatory compliance to build long-term trust with consumers. 

 

In conclusion, the online food delivery sector is on the path to becoming more efficient, technology-driven, and 

sustainable. To maintain long-term success, businesses must continuously innovate, adapt to market trends, and 

implement eco-conscious practices while ensuring data security, customer satisfaction, and operational efficiency. As 

technology evolves, the industry will continue to transform consumer experiences and redefine the future of food 

commerce on a global scale. 
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